Pole position 

by Bettina Ulrich
Did Graphics is probably one of the most well known-design studios in Tehran. Which is not at all surprising when you get to know the tireless, enthusiastic founders. Not content to just do design commissions, they also run their own publishing house.

Majid Abbasi and Firouz Shafei set up their highly versatile Did Graphics Studio in 1989, and within a short space of time they had reached pole position in the Iranian design world. The jobs are clearly defined at Did Graphics: Abbasi is the art director, and Shafei is the executive manager. It's a very successful constellation, as shown by the many years of cooperation with well-known clients. The fourteen employees that currently make up Did Graphics are not only involved in corporate design projects, packaging, advertising campaigns, posters, book and web design but they also turn their hand enthusiastically to non-profit work. Yet the two founders seem never to run out of energy. First they set up the impressive graphic design magazine Neshan, a publication that shines a light on the Iranian design scene four times a year, as well as taking a peek beyond the national and continental borders. In 2000, Did Graphics then took the logical step and set up a publishing business – Did Publications, focusing on books about art and culture. All of this has to be —funded from the actual commissioned work done by the agency: »Our main contracts come from the big firms of course, but we are always happy to take on artistic projects on -lower budgets. A growing income and big commissions that keep us all busy enable us to do things that promote our creativity and fit in with our passions,« said Majid Abbasi. 

To promote creative exchange in his own country, the ever-imaginative Abbasi set up the design group, The 5th Colors, in 2001, -together with Saed Meshki, Alireza Mostafazadeh and Bijan Sayfouri. »We want this to inject some more dynamism into the Iranian design scene, and to encourage the publication of work and opinions in joint exhibitions. This is of course easier to do through a collective than as an individual artist,« explains Abbasi.

Commitment and energy seem to the magic ingredients behind the success of Did Graphics. And probably also the benefits that come from switching between working on projects in the agency and doing other creative work in the publishing side of the business. The many awards won by Did Design indicate what is in any case obvious from the quality of their work – that their place on pole position seems extremely secure!
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